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Social Media Marketing Strategies 
	Social media platforms dispense brands with a chance to engage with potential customers. Notably, social media use has been rapidly rising, with regular social media users surpassing the 3.5 billion mark (Zimmerman et al., 2017).  PlayStation, a department of Sony Inc., is the most trailed brand on Twitter, with 18.8 million followers. The said brand has seen a 376% growth in the subsequent five years since it is actively involved online with engaging potential consumers with posts about new game trailers, streaming activities, and game trailers. 
The PlayStation posts generate positive reviews, which consequently results in an upsurge in purchases and customer base. Chipotle Mexican Grill, an American fleet of restaurants, was among the first company to utilize Tiktok, with most of the content they post via videos evoking millions of views worldwide. Hence, Chipotle became pertinent, creating a customer base of the young generations who frequent their Channels on Tiktok. Their online involvement resulted in an upsurge; the firm reported an 88% increase in digital purchases and proceeds of 14.6%. Rendering to Statica.com, by the 9th of February 2021, Facebook, YouTube and WhatsApp were the most dominant social media platforms, carrying over 2,000 million active worldwide users.
Social media has completely altered the way brands interrelate with consumers (Tuten et al.,2014). With online marketing, the customer has more control than the firm. If they disapprove of service, their outcry is prevalent to a broader group of people, unlike in the past when a review of products by dissatisfied consumers only reached a small number of individuals. On the other hand, firms have gained more visibility and consumer base regardless of the consumer base. A restaurant company like Chipotle can reach potential buyers in Africa. Businesses can also benefit from instant feedback on the review of their products which helps spearhead brand-consumer relations.
To reach my demographic target, I will create a Facebook page for my project, a tool that will enable me to make a listing of the commodities my business will offer. My posts will accompany images and links of where potential buyers can purchase the products. WhatsApp Messenger will help me reach a wider audience for its popularity. I will then alter my project dependent on the comments and feedback that elate my followers and audience.
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